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Course Title:  Principles of Marketing 
Course Code: MRKT 209
Course Co-Instructor: Prof. Saleh S. Al-Rasheed (please change names)
Semester: Spring 2019.s
	                            Assessment Activity
	% in total marks

	1
	Final Project Group Presentations
	20


Final Project 
· This is a group project. Each group will submit their project as a “Written Project Report” and will present their project as a “Power-Point presentation”. 

· All group will be evaluated by through their submitted report and presentation. 

· Each group members must participate and present.
· Maximum 5 persons in each group.

Outline for Final project: 

· Each group will prepare a MARKET PLAN for a chosen product or service and by using only one tool, 4P’s (Marketing Mix). 

· Use all FOUR elements of 4P to develop and present your plan.
· To gather information, use primary and secondary data collection strategy.  

· The content and material will be presented as a Power Point Presentation and it will be developed by the presenting group.

· Develop some creative work and avoid to copy from others. 
Guidelines for developing presentations
· Do not assume anything, must present information based on a logic or provide reference to support your presented ideas, strategies and over all marketing plan.   

· The power point presentation must contain Minimum 12 to maximum 15 slides. 

· Must use font, “Ariel” and font size 24”.
· You may add any picture of graph as per appropriate with your topic. 

· After completion, must check slides for spelling and typographic errors.

· As a university student, a high standard of written English is expected. Your assignments should be clear, concise, neatly presented, and easy to read.
· Failure to comply with the above given requirements will result in a significant loss of marks. 
· At the time of presentation, bring one (black & white) hard copy of your presentation slides. 
· Must submitted a written report at the time of project presentation. . 

Schedule of Final Project presentation
· Section --------- : Will present on __Day, Date and Time.  
All final project presentation will be done in same classroom during the lecture hours.
· NOTE: Maximum duration for presentation for each group is 15 minutes.
Rubric for Evaluation of Group Presentation
Group / Topic of Presentation    




   Date

_  A - Market Plan on Product “Low Fat Milk” example 
_                         _       ____   
                        Name of Group Members: 



Student ID

_____________________________________________
_________________    ___
_____________________________________________
___________________    _
_____________________________________________
__________________    __  
_____________________________________________
________________    ____
_____________________________________________
__________ _______   ___
	Marking Criterion WRITTEN REPORT
	WEIGHT
	MARKS
	COMMENTS

	· Product Introduction  & Market Overview (2)

· Segmentation, Targeting & Positioning (3)
	05
	
	

	· Marketing Mix (4P’s) 

· Explaining the Product, Price, Promotion, Placement with relevant details on selected topic (4)
	04
	
	

	· Report formatting 

· Grammar, spelling errors and writing style 

(use business and marketing terminologies)  (1)
	01
	
	

	Written Report Marks (Sub Total) 
	10
	
	

	Marking Criterion CLASS PRESENTATION
	Weight
	MarkS
	Comments

	· Opening & Introduction of selected topic
· Opening Remarks (1)

· Slide number, background and formatting  (1)
	02
	
	

	1. Delivery & Presentation Style

· Confidence & Delivery (over all group) (1)
· Do not read from the slides. (up to - 4 if observed)
	01
	
	

	2. Contents on slides + Support or example
· Relevance of contents with the chosen topic (1)
· Points supported with facts, anecdotes, or other evidence, where necessary (1)
	02
	
	

	3. Body of the Presentation and Report

· Explanation of all elements of 4P’s on topic (1)
· Use of Promotional ads, market campaigns (1)
· Pricing policy, including offers and discounts (1)
· Placement (relevant marketing channels) (1)
	04
	
	

	4. Time Management & Closing

· Complete the slides in given time period with courteous closing (1)
	01
	
	

	Class Presentation Marks (Sub Total) 
	10
	
	

	Final Project Marks (Grand Total)
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